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Next Meeting

PRESIDENT’S COMMENTS
On these cold winter nights it is tempting to stay indoors
in front of a warm fire watching your favourite TV show.
You would think that only the brave would venture out to
go to a Rotary meeting!

THURSDAY 19 JULY
YVONNE BEADLE
TOPIC: RUNNING A SPELLATHON
CHAIR: JOHN BEATY
CASH DESK: TRISH SMYTH & GEOFF ABBOTT
PROJECTOR; ADRIAN CULSHAW
HOST: GREG EVERY
VICTORIA GOLF CLUB 6.30 FOR 7.00

So you cant help but think that the Rotary Club of Beaumaris must be doing something right, as we had 30 members and 2 guests come to our last meeting – about the
same number as the week before. And this is after we
have some of our Members away (escaping to warmer
climes?)

THURSDAY 26 JULY
TROPICAL IN JULY

Someone (I think it was Roy) has said that everyone
comes to our meetings because they want to, not because
they have to. This is very true. The enjoyment/fun factor
plays a big role, as well as the desire to make a difference to people’s lives with our projects.
At our last meeting we had a wonderfully interactive
guest speaker session with PDG Dick Garner (who I am
sure also assisted in our fine attendance numbers for the
night!) Dick spoke on Rotary’s image, and I think it is
agreed by everyone that Rotary needs to seriously address this issue.

Cerberus Beach House, Half Moon Bay, Black
Rock. 6.30 for 7.00

It was nice to see Susan De Bolfo visiting us again and
also a pleasant surprise to have Kerrie’s daughter-in-law
Xenia come along as her guest.

THURSDAY 2 AUGUST
PETER VAN ROMPAEY
TOPIC: LORT SMITH ANIMAL HOSPITAL
CHAIR: HEATHER CHISOLM
CASH DESK: HEATHER C & HARRY W
PROJECTOR; ROSS PHILLIPS
HOST: PETER FLUDE
VICTORIA GOLF CLUB 6.30 FOR 7.00

James and I received a thank you from PDG Juliet (see
page 2) for the grand and very entertaining night she
and Ian had at our changeover, referring to us as a
“grand club”. A fine compliment from our 2011/12 District Governor.
We also received a thank you letter from Kaitlyn McAlaney for our support of her fundraising for Peter Mac
which is also included in this edition.
International Director Fred is testing his travel arrangement skills with organising a visit to Sabu in October for
himself and 5 other Rotarians, including a representation
from Brighton North Rotary Club. Brighton North Rotary
is keen to assist us with our projects in Sabu
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On a happy note, the Board have
unanimously voted to offer PP Brian
Kimpton Honorary Membership,
which Brian has graciously accepted.
This is a great outcome, and it means
we will be seeing Brian and his wife
Jill many more times.
Stay safe and have a wonderful
week
President John

Hocking Stuart Sandringham
62-64 Station Street
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This Week’s Speaker; Richard Garner
Topic; Rotary’s Image
PDG Richard (Dick) Garner
has spent the last three
years as the RI Regional
Public Awareness Coordinator. Despite some technical
problems (that old Apple vs.
Windows incompatibility)
that Dick took in his stride he
gave a fascinating incite
into the complexities, challenges and future directions
of Rotary’s Image. The extended Q & A session at the
conclusion of his talk showed
just how much the Members
are engaged in the topic.

•
•
•
•
•
•

Get Districts to apply for RI PR Grants
Generate some bigger picture Multi-District Grants
Establish some Rotary national promotional events
Make Rotary more easily contactable
Reach out to non-Rotarians
Tell people what Rotary does

Amongst the successful achievements were;
•
•
•
•
•

Note from Editor; I tried getting the embedded images
to work on my home computer with all the require software but to no avail. Nevertheless, I thought Dick’s
presentation is of such value that I have mounted it on
our website (Activities Board page) but without the non
-functioning slides. A summary is reported below.
The latest RI Strategic
Plan has Image as one of
the three key focus areas.
To this end a company
has been engaged by RI
to review Rotary’s image
and we should expect the
outcome of this work within the next two years.

Rotary Current Structure
The cellular nature of
Rotary, jokingly regarded as similar to al
Rotary Clubs and Districts
Qaeda, makes it diffiOperate Totally Independently
cult to develop strategic initiatives which require a top down approach and economies
of scale to be successful. Image building
falls squarely into this category of activity. Australian
Districts have resisted pooling resources and delegating
decision making to allow truly effective, on-going image
campaigns at the national level. This is despite such campaigns requiring only the equivalent of one cup of coffee
per Rotarian per annum!

Nevertheless in his time as Public Awareness Coordinator
Dick was able to achieve some success. His personal
goals were;

•

10,00 promotional packages about the elimination of
polio sent to schools across Australia
Books for Babies Partnership with author Mem Fox and
Penguin Books March 2012 - 1,487 books distributed
across Australia
Lighting up of Federation Square
Funding for a National TV advertising campaign
Creation of a Regional Public Image
Resource Blog
Engaging a young
team to work on
social media

At the international level ,
as mentioned above, RI
has embarked upon a
programme of Brand
Revitalization. A brand
should deliver an Experience and a Promise but
Rotary faces a major
challenge. Our brand is
not receiving the full credit for the work we
achieve. Our story is multi layered and complex. Our identity
is confused. A host of independent programs and initiatives
divert equity away from the Rotary brand. We need to present a more CONSISTENT LOOK and SPEAK IN A MORE COMMON VOICE.
As a Case Study the YMCA experience offers many parallels.
They had also obscured their identity behind a plethora of differing images and sub brands. Following a Brand Revitalization programme they where able to refocus their objective and
support this with a clear image. Now they have the simplicity
of calling the organization by the name
that everyone uses.
“THE Y.” This is coupled with a simple,
clean identity system,
standard typography
and just enough color
variation to keep the
Y’s imagery from becoming dull.
Will Rotary be up to the challenge of such a fundamental
rethink? Watch this space!
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This Weeks Gags
Topic; Advertising
A guy from KFC arranges to visit
the Pope. After receiving the papal blessing he whispers, "Your
Eminence, do we have a deal for
you. If you change The Lord's
Prayer from 'give us this day our
daily bread...' to 'give us this day
our daily chicken...' we will donate
$500 million dollars to the Church."
The Pope responds saying, "That is
impossible. The Prayer is the Word
of the Lord and it must not be
changed." "Well," says the KFC
man, "we are prepared to donate
$1 billion to the Church if you
change the Lord's Prayer from
'give us this day our daily bread...'
to 'give us this day our daily chicken..." Again the Pope replies, "That
is impossible. The Prayer is the
Word of the Lord and it must not
be changed." Finally, the KFC guy
says, "This is our last offer. We will
donate $5 billion to the church if
you change the Lord's Prayer from
'give us this day our daily bread...'
to 'give us this day our daily chicken...'" and he leaves. Next day the
Pope meets with the College of
Cardinals to say that he has good
news and bad news. "The good
news is that the Church has come
into $5 billion." "The bad news is
that we are losing The Wonderbread Account."
*****************
An ad team is working very late at
night on a project due the next
morning. Suddenly, a Genie appears before them and offers to
grant them all one wish. The Copywriter says: "I've always dreamed
of writing the great American novel and having my work studied in
schools across the land. I'd like to
go to a tropical island where I can
concentrate and >write my masterpiece." The Genie says "No
problem!" and poof! The Copywriter is gone. The Art Director
says: "I want to create a painting
so beautiful that it would hang in
the Lourve Museum in Paris for all
the world to >admire. I want to go
to the French countryside to work
on my painting." The Genie says
"Your wish is granted! and poof!

The Art Director is gone. The Genie
then turns to the Account Executive and
says "And what is your wish?" The AE
says, "I want those two assholes back
here right now."
******************
A producer died and went to heaven.
At the pearly gates, God welcomed
the producer and offered to show her
around Heaven. She saw that life
above was serene and tranquil with
omnipresent lutes and choral singing.
But none of her friends were there.
Remarking to the Almighty that she
was expecting a more lively scene in
the afterlife, God offered to let her
take a look at afterlife in Hell. Hell
was a complete surprise -- all her
friends were there whooping it up,
partying, drinking beer and rocking
out. She returned to Heaven and
asked God if she could spend her
eternity in Hell. He responded in the
affirmative. Upon her return to Hell,
she found just what she had always
conditioned to expect. A fiery inferno,
backbreaking labor, no coffee breaks.
As the devil approached her with a
menacing smile, the producer pleaded
with him to explain the discrepancy
between this version of Hell and the
one she'd seen on her first visit. The
devil replied, "Oh, did you like my
demo reel?".
*******************
A copywriter dies, and Saint Peter
offers him a choice of Heaven or Hell.
The writer asks to see both. Leading
him to a doorway, Saint Peter says:
"Here in Hell, we have a room just for
copywriters." Inside, the writer sees
row upon row of faceless hacks, all
scribbling frantically as giant red devils lay into them with heavy whips.
"The meeting's in five minutes! The
meeting's in five minutes" the devils
scream. "Uh ... better show me Heaven," the writer says. So up they go.
"Here in Heaven, we have a room for
copywriters too," Saint Peter says.
Peering into the second room, the writer again sees row upon row of faceless hacks, all scribbling frantically as
giant red devils lay into them with
heavy whips. "The meeting's in five
minutes! The meeting's in five minutes"
the devils scream. The copywriter protests, "But I thought you said this was

Heaven!" St. Peter says, "Well, up
Here, the work gets produced."
How an Ad Agency Changes a Light
Bulb.
Q. How many account executives does
it take to change a light bulb?
A. How many would you like?
Q. How many media people does it
take to change a light bulb?
A. I first need to figure how many
people the light will reach, and then I
can back out a number.
Q. How many writers does it take to
change a light bulb?
A. Change! I'm not changing crap! This
is bullshit - who said to change it?
Q. How many art directors does it
take to change a light bulb?
A. Does it have to be a light bulb?
Q. How many creative directors does
it take to change a light bulb?
A. Let me go to LA and find out.
Q. How many producers does it take
to change a light bulb?
A. I don't know. What do you think?
Q. How many print production managers does it take to change a light
bulb?
A. Forget it. We don't have the budget for a new one.
Q. How many traffic people does it
take to change a light bulb?
A. All I know is that it should have
been changed last week, and it's not
my fault.
Q. How many ad accountants does it
take to change a light bulb?
A. First give me your timesheet and
then I'll tell you.
Q. How many Mac Artists does it take
to change a light bulb?
A. Did you book time for this work?
Q. How many editors does it take to
change a light bulb?
A. Two. One to change it and one to
check the change.
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BEAUMARIS ROTARY

2012-13 CLUB STRUCTURE

President
PE, VP, Exec Sec
Secretary
Treasurer
Foundation
International
New Generations
Membership and Marketing
Community
Fundraising
PP and On to Conference
ARH representative

BOARD
John Manks
Bob McArthur
Roy Seager
Richard Shermon
Richard Jones
Fred Hofmann
Rob Fenton
Trish Smyth
Adrian Culshaw
Harry Roberts
James Glenwright
John Beaty (non board)

TEAM MEMBERS
International
David Langworthy
Geoff Stockdale
Ross Phillips

Community
Malcolm Sawle
David Greenall
Martin Fothergill

New Generations
Chris Martin
Glenda Laughton
Heather Chisholm

Greg Every
Mary Sealy
Mike Hede
Geoff Stringer
Mal Parks
Ken Mirams

John Beaty

Tony McKenna
Zillay Batool
Larry Jackson
Ken Mirams

Police car project
Roger Frewen

Director
Auditor
Program
Meeting Attendance
Newsletter Editor
Fellowship
Sergeant
Webmaster
Photographer
Almoner
Host(s)/Cashiers
Youth Protection Officer
Vocation

Membership and Marketing
Peter Flude (Marketing)
Antony Nixon

CLUB SERVICE
Bob McArthur
Tony Phillips
David Hone
Greg Every
David Lea
Heather Chisholm
Tony Phillips( David R.standby)
David Lea
Greg Every
Harry Wolfe
Roster
Malcolm Parks
Coordinate with program
Fundraising
Geoff Abbott
Kerrie Geard
Charmaine Jansz
Roy Seager/James G. (Golf parking)
John Van Dyk
Geoff Stringer
Greg Every
Vratka Pokorna
Golf Day
Jim O'Brien
Peter Flude
Tony Phillips
Rob Fenton (Banker)

Half Dome, Yosemite
National Park
Photograph by Jimmy
Chin, National Geographic
Alex Honnold takes on
the third zigzag of Half
Dome without a rope. He
has just one more difficult
section, or pitch, in the
last three before reaching the summit.
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